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ustainability.  It’s on every 
business’s agenda now. 
Especially here in the UAE 

given that the country will be host-
ing COP28 later this year and that 
the UAE has declared 2023 as the 
Year of Sustainability. And while 
the word is usually used in a con-
text that’s environmental or eco-
nomic, it’s interesting to consider an 
often-overlooked dimension: social 
sustainability.

Very simply, social sustainability 
is the impact that a business has on 
society. According to Nobel Laure-
ate Amartya Sen, this is measured 
across a number of dimensions like 
equity, diversity, quality of life, social 
cohesion and governance. A pro-
ject/ business needs to deliver on all 
these aspects to be deemed socially 
sustainable.

An initiative to foster financial 
literacy in the younger generation is 
a perfect fit for corporations looking 
to augment their social sustainability 
scorecard. There are many reasons for 
this – The lack of financial literacy 
skills in the younger generation is well 
known and documented. It’s an issue 
that highly emotive and one that’s 
likely to stay relevant even years from 
now, given the magnitude and the de-
gree of neglectedness of the problem. 
The current state of the global econ-
omy, rising unemployment, looming 
recession and skyrocketing inflation, 
all make the case for teaching smart 
money management to youngsters, 
both urgent and prescient.

With this backdrop, one can now 
neatly overlay the myriad benefits 
of a financial education programme 
targeted at Gen Z: Higher confidence 
and less anxiety in money matters, 
better mental health outcomes, 
greater control of their lives socially 
and economically, higher savings 
rate, more prudent use of financial 
instruments like credit cards, better 
understanding of debt and an early 
start to investing.

SUSTAINABILITY

Driving sustainability in the UAE among 
the young is in focus amid COP28

SOCIAL SUSTAINABILITY 
THROUGH FINANCIAL 
LITERACY

 Educating the next generation. An initiative to foster financial literacy in the younger generation is a perfect fit for 
corporations looking to augment their social sustainability scorecard, says Pinto

SUSTAINABILITY

BY MARILYN PINTO, REBEL EDUCATOR AND FOUNDER, KFI GLOBAL

 Making a difference. Social sustainability is the impact that a business has on society

These benefits tie in beautifully 
to the social sustainability assess-
ment criteria stipulated by WACOSS 
(Western Australian Council of Social 
Services). A few of these criteria are 
listed below:

• Will the project improve the 
physical and mental health outcomes 
for the target group (Quality of Life)

• Will it improve the education, 
training and skills development 
opportunities for the target group? 
(Quality of Life)

• Will the project assist the target 
group to have more control over their 
lives, socially and economically? 
(Equity)

• Will the programme be delivered 
without bias and promote fairness? 
(Equity)

• Will the project identify diverse 
groups within the target group and 

look at way to meet their particular 
needs? (Diversity)

• Will the project improve the 
target groups’ understanding of and 
access to public and civic institu-
tions? (Social Cohesion)

• Will the duration and budget of 
the project be sufficient to achieve 
the desired outcomes? (Governance)

A financial literacy initiative 
that’s scalable, transparent and veri-
fiable; that’s specially curated for Gen 
Z; that’s widely tested, acclaimed and 
delivered by a team of professionals 
who have the relevant expertise, ex-
perience and empathy can easily fulfil 
the above criteria. 

It’s an excellent opportunity  
for the business community to come 
together and engage in an initiative 
that helps deliver on UAE’s promise 
of a socially sustainable future.

72%
The percentage of investors in the Middle East 
who believe they can generate improved returns 
through ESG investments, according to a report 
from Lombard Odier

“THE STATE OF THE 
GLOBAL ECONOMY... 
MAKE THE CASE FOR 
TEACHING MONEY 
MANAGEMENT  
TO YOUNGSTERS”

S


